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Seal Beach SALES TAX BY MAJOR BUSINESS GROUP
In Brief s 0
. 4th Quarter 2011

Receipts for Seal Beach’s October

through December sales were 1.5% i .m e
higher than the same quarter one

year ago. Actual sales activity was

up 3.5% when reporting aberrations $300,000

were factored out,

Recent additions helped hoost rev- $200 000

enues from specialty stores and of- '

fice supplies/furniture. The city ex-

perienced a strong sales quarter for

some categories of business and in- $100,000

dustry. J .

The gains were partially offset by a p .

decline in sales from the fuel and ser-

First Quarter Receipts for Fourth Ouarter Sales (October - Decentber 2012)

: ; : General Fuel and Restaurants Business Food Autos Building
Vice stations sector and a onefime Consumer Service and and and and and
reporting aberration that depressed Goods Stations Hotels Industry Drugs Transportation ~ Construction

returns from grocery stores.

Adjusted for aberrations, taxable
sales for all of Orange County in- TOP 25 PRODUCERS REVENUE COMPARISON
creased 6.3% over the compara- In‘Alphabetical Qrder = i
ble time period, while the Southern AT&T Mobility Marshalls Three Quarters ~ Fiscal Year To Date
California region as a whole was up Bed Bath & Beyond ~ Old Ranch Country
6.6%. Chevron Club 2011-12 2012-13
Original Parts
Chevron cg;roup Point-of-Sale $3,457,053  $3,671,828
College Park Mobil
Conkle 76 R ﬁ{,g o Goff County Pool 358,072 386,819
CVS Pharmacy Seal Beach Mobil State Pool 539 1,697
Dendreon Spaghettini
Manufacturing Staples Gross Receipts $3,815,664 $4,060,344
Energy Tubulars Target Less Triple Flip*  $(953,916)  $(1,015,086)
Home Goods Toys R Us
Kails Ulta Salon &
Leisure quld Fragrance *Reimbursed from county compensation fund
Automotive 76 Voihs
Mag Tek Walts Wharf
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Statewide Results

Statewide sales tax receipts for Oc-
tobet through December sales were
up 3.4%; however, net of onetime
payment aberrations, actual sales
increased 6.1% compared to the
same sales period in 2011.

The and transportation
group, led by continued strong
sales of new cars and light trucks,
recorded another quarter of robust
increases over prior year results and
accounted for 26% of the adjusted
statewide gain. For many general
consumet goods retailers the holi-
day sales season can be the differ-
ence between a profit and a loss for
the year. This group bested yeat-
ago receipts by 4.3%. Business and
industty totals again included tax
teceipts from a vatiety of alterna-
tive energy projects. Heavy indus-
trial, office equipment and office
supplies/furniture also contributed
to the group’s 5.3% increase. Res-
taurant dining remained popular as
overall sales moved up 5.7%, with
most of the increase going to full
and quick-service operators. High-
et ptices at the pump bolstered re-
turns for fuel and service stations
which posted a 2.1% rise, even as
gasoline consumption for the pe-
riod trended down. Receipts for
building and construction increased
5.3%, while food and drugs gained
1.5%. County use tax pool totals
were buoyed by receipt of previ-
ously uncollected taxes on internet
sales.
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First Full Quarter for AB 155

AB 155 expanded the definition of
nexus to include out-of-state sellers
with statewide annual sales of $1M
ot more and who have in-state affili-
ates providing services tied to those
out-of-state sales. Hffective Sep-
tembet 15, 2012 companies meeting
these ctiteria wete tequired to collect
California sales and use tax.

The 26 companies HdL has iden-
tified to date as falling under AB
155’ critetia produced = slightly
over $12M in local one-cent sales
tax revenues in the fourth quarter
of 2012. It is estimated that this
will translate into annual revenues
of about $0.80 pet capita. To date,
the revenues are being allocated
to all jurisdictions in California via
the countywide use tax allocation
pools. Fach city and county receives
its ptopottionate share of the pool
based on its ratio of taxable sales.

Past deal making by high volume
retailers suggests that new reve-
nues could eventually be redirected
to just a few agencies in exchange
for sales tax rebates as mote out-
of-state companies decide where
to locate their in-state disttibution
watehouses. Online sellers already
located in the state have negotiated
tebates as high as 85% of the local
sales tax they collect.

S.336/HR.684, the Federal Market-
place Fairness Act, would provide

Q4 2012 City of Seal Beach Sales Tax Update

a uniform approach to allowing
all states to require online and re-
mote sellers to collect sales taxes.
The bills are strongly supported
by a coalition of national retailers
and local governments but are op-
posed by eBay and anti-tax groups.
Although the Sentate has adopted
a resolution of support, the bills
themselves have not been formally
acted upon in either the Senate or
House of Representatives.
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SEAL BEACH ToP 15 BUSINESS TYPES

Seal Beach County HdL State

Business Type Q4'12* Change Change Change
Department Stores 54.8 0.0% -1.5% -3.2%
Discount Dept Stores — CONFIDENTIAL — 7.5% 4.4%
Drug Stores 22.2 -12.1% -5.5% -4.5%
Family Apparel 324 39% 11.1% 8.3%
Graocery Stores Liquor — CONFIDENTIAL — -29.7% -17.6%
Home Furnishings 60.8 -3.3% 3.5% 6.3%
Office Equipment — CONFIDENTIAL — 6.5% 18.1%
Petroleum Prod/Equipment — CONFIDENTIAL — 3.6% 4.1%
Restaurants Beer And Wine 492 -6.6% -2.6% 0.2%
Restaurants Liquor 834 1.5% 6.9% 8.0%
Restaurants No Alcohol 57.8 18.5% 5.1% 5.1%
Service Stations 108.1 -1.9% 0.0% 2.8%
Specialty Stores §3:2 378.5% 6.3% -0.6%
Sporting Goods/Bike Stores 16.0 -2.7% 5.8% 4.7%
Women's Apparel 321 -0.3% 6.9% 5.5%
Total All Accounts §1,225.8 0.6% 1.4% 2.0%
County & State Pool Allocation 147.2 10.1%

Gross Receipts $1,373.0 1.5% *In thousands




